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Marketing Institute of Singapore Award for
Best Training, Learning and Development

With unique strategies and a programme strongly aligned with its ultimate
objective to achieve cultural immersion, Citi - Regional and Learning
Development was a well-received winner. Judges had much praise for
Citis integrated and structured training and learning system which
included online cl and 1 cer i Numbers also
spoke volumes here. Despite being hit by the financial crisis, Citi has
committed to an annual training budget of US$3 million for regional and
development training. The organisation also clocked 96,726 training
man-days for its 5,200 staff last year.
“This is a rare piece of good news,” said an emotional Roger
Collantes, Director, Regional Training and Development. “This
Alice Tang, Tst Vi ident of the Executive Council, is such a good recognition of the work our people are doing and
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